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CAD THE NEW YORKER SECAUSE IT MAKES ME LOOK SMAR]
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use it as my personal marker
of whats good and what'’s cultural and what I should be doing with my life.

—Neil LaBute, Wiiter/Director




BRILLIANCE OF THE NEW YORKER

is that 1t has walked that fine line between

being readable, interesting, and exciting but nor being rrite or dumbed dotn.

~Steven Ratlner. Mumagrag Promoapol of Cstrangle Cironp




~ THE NEW YORKER LEFT OR RIGHT,

- straight or gay




IT'S AN IDIOSYNCRATIC MAGAZINE,
YOU NEVER KNOW WHAT YOU'RE GOING TO READ IN |T...

AND THERE REALLY AREN'T ANY LIKE THAT ANYMORE.




| am in constant
appreciation of

The New Yorker's
Insistence that art

and craft are meant

tfo be discussed,
analyzed and artfully
contextualized with
enough space to
embrace and encourage
complexity. New York

IS a place where the city
Insists you take every
bit of it in or shut it out:
my Kind of New Yorker
breathes it in, celebrates it.

Billy Crudup, Acror




In a world of information abundance, good filters rule.

That's why | love THE NEW YORKER. It consistently distills the cacophony

of contemporary lité down to the essential stories,




If you want to

make a splash in

this world you have to
read The New Yorker.
It's that simple.

The New Yorker is

the cat's meow and
everyone who has

a brain knows it.
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It's more than a magazine,

- on New York culture and beyond.




It's all about people
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THE NEW YORKER




—Jon Stewart, Comedran




ovemark is a trand that has moved from a place in the market to the heart of a culture.
# Lovemark engenders respect for performance, and

INSPIRES LOYALTY BEYOND REASON.

WG—d Dersan, a country, a car, an organizafion

Lovemarss create long-term emotional connections with customers

In business. we cant ignove the power of love.

KEVIN ROBERTS, CED, SAATCHI & SARATCHI

A successful brand generates feelings of either
love or respect. With love comes loyalty, with
respect comes integrity. But something powerful

takes place when love and respect converge.

A brand that is loved and respected ideally
positions itself in both the hearts and minds of
consumers. The New Yorker is a primary example
of this phenomenon. Its distinctive sensibility
inspires the unwavering adoration of readers who
renew the magazine at unprecedented rates.
With its unmatched excellence in journalism,
The New Yorker functions as an official arbiter of

what's new and what's true.

Advertisers in The New Yorker benefit from this
aura of affection. Research shows that New Yorker
readers view advertisers in The New Yorker as
more credible and of higher quality simply by

virtue of their appearance in the magazine.
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STRONGER THAN EVER, THE NEW YORKER'S CIRCULATION
CONTINUES TO YEAR AFTER YEAR.

Vibrant and growing newsstand sales shows strong reader

Annual push omward and upward-proving reliable vitality in a declining marketplace

An industry high renewal rate demonstrates the of readers

Defying the laws of Economics 101; Newsstand and subscription

And along with this influx of new and renewing readership comes advances in all key demographics including

Unprecedented circulation growth hasn't diluted the value of The New Yorker's audience. Revenue and ad page

growth has made The New Yorker the best performing estabiished title at Condé Nast.

“Circulation is the lifeblood of the
publishing business—evidence that

consumers are going out of their way
to pore over a magazines pages.”

Wil Street Journal, B.6.03
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